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Abstract

In this article, the information about the efficiency indicators of the state employment
service, the methods of their calculation and the foreign experience in improving the
efficiency methods is presented.
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To effectively measure the performance of the State Employment Service,
specifically the Monocenter of the Bukhara region, it's essential to develop a set of
comprehensive performance indicators. These indicators should cover various
aspects of employment services, from job placement to training and overall
efficiency. Below are key performance indicators (KPIs) for evaluating the
performance of the Monocenter:

1. Job Placement Indicators.

A. Job Placement Rate. Definition. The percentage of registered job seekers
who secure employment through the Monocenter.

B. Average Time to Placement. Definition. The average time taken for a job
seeker to find employment through the Monocenter.

C. Retention Rate:

« Definition: The percentage of placed job seekers who remain employed after
a specified period (e.g., six months, one year).

2. Training and Development Indicators.

A. Participation Rate in Training Programs. Definition. The percentage of
registered job seekers who participate in training and development programs.

B. Completion Rate of Training Programs. Definition. The percentage of
participants who complete the training programs.
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C. Post-Training Employment Rate. Definition. The percentage of training
program participants who secure employment after completing the program.

3. Client Satisfaction Indicators.

A. Job Seeker Satisfaction Rate. Definition. The percentage of job seekers
satisfied with the services provided by the Monocenter.

B. Employer Satisfaction Rate. Definition. The percentage of employers
satisfied with the job placement and recruitment services provided.

4. Operational Efficiency Indicators

A. Service Utilization Rate. Definition. The percentage of available services
utilized by job seekers.

B. Cost Per Job Placement. Definition. The average cost incurred by the
Monocenter for each job placement.

C. Time Efficiency. Definition. The average time taken to process job seeker
registrations and provide initial consultations.

5. Special Programs and Initiatives Indicators.

A. Participation Rate in Special Programs. Definition. The percentage of job
seekers participating in special employment programs (e.g., youth employment,
long-term unemployed).

B. Success Rate of Special Programs. Definition. The percentage of participants
in special programs who achieve employment or other defined outcomes.

6. Economic Impact Indicators

A. Contribution to Regional Employment Rate. Definition. The impact of the
Monocenter's activities on the overall employment rate in the Bukhara region.

B. Income Growth of Placed Job Seekers. Definition. The average increase in
income of job seekers placed through the Monocenter.

Data Collection and Reporting.

To accurately track these indicators, the Monocenter should implement a
robust data collection and reporting system. This system should include:

 Regular Surveys: Conduct regular surveys of job seekers and employers to
gauge satisfaction and gather feedback.

« Database Management: Maintain a comprehensive database of all job
seekers, employers, and program participants.

o Performance Reviews: Conduct periodic performance reviews to assess
progress and identify areas for improvement.

Performance Indicators of the State Employment Service: Example for 2020-
2024
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To measure the performance of the State Employment Service effectively,
especially focusing on the Monocenter of Bukhara region, we can consider a variety
of key performance indicators (KPIs) that cover different aspects of employment
services. Here is a detailed example of performance indicators for the years 2020-
2024.

1. Job Placement Indicators

A. Job Placement Rate. Definition. Percentage of registered job seekers who
secure employment through the Monocenter.

Targets:

o 2020: 50%
o 2021: 55%
o 2022: 60%
o 2023: 65%
o 2024:70%

B. Average Time to Placement (days). Definition. Average number of days
taken to place job seekers into employment.

Targets:

o 2020: 45 days
o 2021: 42 days
o 2022: 40 days
o 2023: 38 days
o 2024: 35 days

C. Retention Rate. Definition. Percentage of placed job seekers who remain
employed after six months.

Targets:

o 2020: 70%
o 2021: 72%
o 2022: 75%
o 2023: 77 %
o 2024: 80%

2. Training and Development Indicators. Participation Rate in Training
Programs. Definition. Percentage of registered job seekers who participate in
training programs.

Targets:

o 2020: 30%
o 2021: 35%
o 2022: 40%
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o 2023: 45%

o 2024: 50%

B. Completion Rate of Training Programs. Definition. Percentage of
participants who complete training programs.

Targets:

o 2020: 85%
o 2021: 87%
o 2022: 89%
o 2023: 90%
o 2024: 92%

C. Post-Training Employment Rate. Definition. Percentage of training program
participants who secure employment after completing the program.

Targets:

o 2020: 60%
o 2021: 62%
o 2022: 65%
o 2023: 68%
o 2024:70%

3. Client Satisfaction Indicators. Job Seeker Satisfaction Rate. Definition.
Percentage of job seekers satisfied with services provided.

Targets:

o 2020: 75%
o 2021: 78%
o 2022: 80%
o 2023: 82%
o 2024: 85%

B. Employer Satisfaction Rate. Definition. Percentage of employers satisfied
with job placement services.

Targets:

o 2020: 70%
o 2021: 73%
o 2022: 75%
o 2023: 77 %
o 2024: 80%

4. Operational Efficiency Indicators. Service Utilization Rate. Definition.
Percentage of available services utilized by job seekers.
Targets:
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O

2020: 60%
2021: 65%
2022: 70%
2023: 75%
2024: 80%
Cost Per Job Placement. Definition. Average cost incurred by the

Monocenter for each job placement.

Targets:

o

o

o

o

o

2020: $200
2021: $190
2022: $180
2023: $170
2024: $160

C. Time Efficiency. Definition. Average time taken to process job seeker

registrations and provide initial consultations.

Targets:

o

o

o

o

o

5.

2020: 5 days
2021: 4.5 days
2022: 4 days
2023: 3.5 days
2024: 3 days
Special Programs and Initiatives Indicators. Participation Rate in Special

Programs. Definition. = Percentage of job seekers participating in special

employment programs (e.g., youth employment, long-term unemployed).

Targets:

o

o

o

o

o

B.

2020: 25%
2021: 28%
2022: 30%
2023: 32%
2024: 35%
Success Rate of Special Programs. Definition. Percentage of participants in

special programs who achieve employment or other defined outcomes.

Targets:

O

O

e}

e}

2020: 55%
2021: 57%
2022: 60%
2023: 62%
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o 2024: 65%

6. Economic Impact Indicators. Contribution to Regional Employment Rate.
Definition. Impact of the Monocenter's activities on the overall employment rate in
the Bukhara region.

Targets:

o 2020: +1.5%
o 2021: +2%
o 2022: +2.5%
o 2023: +3%
o 2024: +3.5%

B. Income Growth of Placed Job Seekers. Definition. Average increase in
income of job seekers placed through the Monocenter.

Targets:

o 2020: 10%
o 2021:12%
o 2022: 15%
o 2023:18%
o 2024: 20%

Data Collection and Reporting. To ensure accurate tracking of these indicators,
the Monocenter should implement a robust data collection and reporting system,
including. Regular Surveys. Conduct regular surveys of job seekers and employers
to gauge satisfaction and gather feedback. Database Management. Maintain a
comprehensive database of all job seekers, employers, and program participants.
Performance Reviews. Conduct periodic performance reviews to assess progress
and identify areas for improvement.

Conclusion

By systematically measuring these performance indicators, the Monocenter of
the Bukhara region can effectively evaluate its impact, improve its services, and
better meet the needs of job seekers and employers. This approach will also help in
identifying best practices and areas requiring further attention, thereby enhancing
overall operational efficiency and effectiveness. By systematically measuring these
performance indicators, the Monocenter of the Bukhara region can effectively
evaluate its impact, improve its services, and better meet the needs of job seekers
and employers. This approach will also help in identifying best practices and areas
requiring further attention, thereby enhancing overall operational efficiency and
effectiveness.

Publishing centre of Finland 628



7

J,ﬁ*g_,FAnsei International Journal of Education, Social Science & Humanities.
o= PUBLISHERS _ Finland Academic Research Science Publishers

ISSN: 2945-4492 (online) | (SJIF) = 8.09 Impact factor

Volume-12| Issue-6| 2024 Published: |22-06-2024|

REFERENCES

1. Saidova F. K. CHAPTER 7. ISPOLZOVANIE USLUG OUTSORSINGA
V SERVISNYX SETYaX //Innovatsionnoe razvitie nauki i obrazovaniya. - 2021. - S.
88-99.

2. Kamolovna SF, Farhad oglu FF ENTREPRENEURSHIP
DEVELOPMENT IN THE DIGITAL ECONOMY //International Journal of
Education, Social Science & Humanities. - 2024. - T. 12. - no. 4. - S. 332-339.

3. Khurramov OK, Fayzieva SA, Saidova FK Features of electronic online
market in tourism //Vestnik nauki i obrazovaniya. - 2019. - No. 24-3. - S. 18-20.
4. Saidova F. K. Sovremennoe sostoyanie i napravleniya razvitiya

agrarnogo sektor Respubliki Uzbekistan //SOVREMENNOE EKOLOGIChESKOE
SOSTOYaNIE PRIRODNOY SREDY I NAUChNO-PRACTIChESKIE ASPEKTY
RAtsIONALNOGO PRIRODOPOLZOV ANlya. - 2016. - S. 3673-3675.

5. FK Saidova FACTORS AFFECTING THE DEVELOPMENT OF
INTERNATIONAL TOURISM / /International scientific review of the problems of
economics, finance and management. - 2020. - S. 74-81.

6. SAIDOVA F. STATISTICAL ANALYSIS OF INDUSTRIAL NETWORK
DEVELOPMENT IN REGIONAL ECONOMY //TsENTR NAUCHNYX
PUBLIKATSIY (bukhdu. en). - 2023. - T. 30. - no. 30.

7. SAIDOVA F. INVESTMENT ENVIRONMENT IN UZBEKISTAN:
PROBLEMS AND SOLUTIONS //TsENTR NAUCHNYX PUBLIKATSIY (bukhdu.
en). - 2021.-T.7. -no. 7.

8. Kayumovich KO, Annamuradovna FS, Kamalovna SF Features of
electronic online market in tourism //Vestnik nauki i obrazovaniya. - 2019. - No.
24-3 (78). - S. 18-20.

9. Kayumovich KO, Kamalovna SF Social media-marketing-a powerful
tool for tourism industry //European science. - 2019. - No. 7 (49). - S. 41-43.

10. Kayumovich KO, Kamalovna SF Social media-marketing-a powerful
tool for tourism industry //European science. - 2019. - No. 7 (49). - S. 41-43.

11. SAIDOVA F. JKXompmop TymMaHM WKTHUCOOUVI WMKOHMATIAPOAH
dovmamaaum nysvtapu //LIEHTP HAYYHBIX ITYBJIMKALIMN (buxdu. uz). -
2021. -T. 8. - Ne. 8.

12. Kayumovich K. O., Kamalovna S. F. Social media-marketing-a forceful
tool for tourism industry //European science. - 2019. - Ne. 7 (49). - C. 41-43.

Publishing centre of Finland 629



J@;FARSQ; International Journal of Education, Social Science & Humanities.
e PUBLISHERS _ Finland Academic Research Science Publishers

ISSN: 2945-4492 (online) | (SJIF) = 8.09 Impact factor

Volume-12| Issue-6| 2024 Published: |22-06-2024|

13. SAIDOVA E. O'ZBEKISTONDA INVESTITSION MUHIT: MUAMMO
VA YECHIMLAR //LIEHTP HAYYHbBIX ITYBJIMKALIMN (buxdu. uz). - 2021. -
T.7.-Ne. 7.

14. SAIDOVA F. XYOVOJIAP UKTUCOOMETMOA  CAHOAT
TAPMOFVHIVHI PUBOXIJTAHUILINMHNM CTATUCTUK TAXJIVMITN //LIEHTP
HAYYHBIX TTYBJIMKALIVIN (buxdu. uz). - 2023. - T. 30. - Ne. 30.

15. Saidova F. K. FACTORS AFFECTING THE DEVELOPMENT OF
INTERNATIONAL TOURISM / /International scientific review of the problems of
economics, finance and management. - 2020. - C. 74-81.

16. Canposa @. K. CoBpeMeHHOe COCTOsIHVME ¥ HaIlpaBjIeHUSI Pa3BUTHU
arpapHOro ceKxTopa Pecrry 6ymikm Y36ekncran //COBPEMEHHOE
DKOJIOTMYECKOE COCTOSIHME TIPMPOOHOWM CPEObI M HAYYHO-
IMPAKTUYECKIE ACITEKTDI PALIMOHAJIBHOI'O
IMPMPOOOITOJIb3OBAHMSIL. - 2016. - C. 3673-3675.

17. Kamolovna S. F.,, Farhod o'gli F. F. ENTREPRENEURSHIP
DEVELOPMENT IN THE DIGITAL ECONOMY //International Journal of
Education, Social Science & Humanities. - 2024. - T. 12. - Ne. 4. - C. 332-339.

18. Cammosa @. K. TJIABA 7. WCIIOJIbBBOBAHME VYCdIYT
AYTCOPCIVHI'A B CEPBMCHBIX CETIX //VIHHOBaMOHHOE pasBUTIE HAYKU U
obOpa3zoBanms. - 2021. - C. 88-99.

Publishing centre of Finland 630



