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Abstract

Social media has become a transformative force in the modern world,
profoundly influencing how people think, communicate, and interact. With
platforms such as Facebook, Instagram, Twitter, and TikTok, social media has
reshaped interpersonal relationships, communication, and even the formation of
thought patterns and social consciousness. This paper explores the multifaceted
impact of social media on society, from its effects on communication and
relationships to its role in shaping public opinion and influencing political
discourse. The rise of “filtered reality” and the spread of fake news have altered
self-perception and decision-making, while social media also contributes to the
growing social inequalities, particularly through influencer culture. Despite these
challenges, social media has opened up new opportunities, particularly for social
change and business growth. Movements like “Black Lives Matter” and “MeToo”
have gained momentum through digital platforms, highlighting their role in
activism. Additionally, the growing use of social media for business promotion,
marketing, and product research has revolutionized industries and created new job
sectors. The paper concludes by reflecting on the profound and complex role of
social media in shaping the modern digital landscape, with both positive and
negative consequences for individuals and society as a whole.
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CornmasipHble ceTr CTajIM TpaHCOPMaIMOHHON CUJION B COBpeMEHHOM MUpe,
IJIyOOKO BV Ha TO, KaK JIIOAM [yMaloT, OOIIAoTCsd ¥ B3aMMOEVICTBYIOT.
ITnatdopmel, Takme kak Facebook, Instagram, Twitter n TikTok, xapmmnaibHO
VI3MEHVUJIV MeXJIMYHOCTHBIe OTHOIIIEeHNs, KOMMYHMKaIIMIO 1 Jaxe dpopMupoBaHue
MBICJIMTEIBHBIX IMTabJIOHOB ¥ COIMAJIBHOM OCO3HAaHHOCTM. B manHHOM pabore
paccMaTpuBaeTcsl MHOTOTPaHHOe BIIVSIHYE COIIMAJIBHBIX CceTell Ha OOIlecTBO — OT
VX BO3EVICTBMS Ha KOMMYHMKAIIMIO ¥ OTHOIIEHMs A0 poiIu B (POPMUPOBAHUU
OOIIIeCTBEHHOTO MHEHMs W BIMgHMS Ha MOJIUTUYecKylo aMncKyccuio. PPoct
KOHLIEIINM «OTMIBTPOBAHHON pPeayIbHOCTV» W paclpocTpaHeHVe (¢eKOBbIX
HOBOCTEW W3MEHWIN BOCHpHUsATHE ceDsl M NpUHATHE PelleHuil, B TO BpeMs Kak
collMayIbHble CeTM TakKXe CIIOCOOCTBYIOT pOCTy COLMaJIbHOIO HepaBeHCTBa,
0cOOeHHO uepe3 KyJIbTypy BamsiHMS. HecMoTpst Ha 3Tm mpo0sieMbl, COIMasibHBIE
CeTM OTKPBUIM HOBble BO3MOXXHOCTM, OCOOEHHO [IJIsl COLIMaJIbHBIX VM3MEeHEeHUN U
pocta 6usHeca. [IBkenns, Takne Kak «Black Lives Matter» n «MeToo», monyumim
IIVPOKYIO MOAAepXKy Ostaromapss HMU@POBBIM IDIaTdopMaM, IOOYepKMBas WX
poiib B akTmBM3Me. Kpome TOro, pocT MCIOJIB30BaHMS COLIMAJIBHBIX CeTell I
IIPOABVIKEH S OmsHeca, MapKeTVHTa 171 VICCIIEOBAHMS PO YKTOB
PEBOJIIOLIMIOHM3MPOBAJI  OTpaciM M CO3[lajl  HOBble CeKTopa 3aHATOCTM. B
3aKI0YeHNre, paboTa oTpaXkaeT INIYOOKYIO M CJIIOKHYIO POJIb COIIMAJIBHBIX CeTeVl B
dopMmupoBaHMI COBpeMeHHOro LudpPOoBOro jlaHamadTa, C MHOIOXUTEIBHBIMU U
OTpuUIlaTeJIbHBIMY IIOCIIEACTBUAMM 14 VHAVBUIYYMOB 1 00IIlecTBa B I1€JI0M.

KiroueBrble cjioBa

CormasibHbIE ceTu; BrusgHue Ha 00111eCTBO; KomMmyHMKa1s;
MeX/IMYHOCTHBIE  OTHOIIeHWS;  VI3MeHeHMe  MBICJIUTEIbHBIX  IMAa0JIOHOB;
dopmupoBaHmne oco3HaHHOCTY; OtdwibTpoBaHHAs pPeajlbHOCTb; YBEPeHHOCTh B
cebe;  @emkosble  HoBocTy; ColmaripHOe  HepaBeHCTBO;  VIHd(JIroeHcepsl;
IIcuxonmormueckoe  Bosmemnicteue;  Hempeccus;;  TpesoxHocTh;  ColmasibHble
m3sMeHeHns; ConmasnpHble aBvokeHms; Black Lives Matter; MeToo; Lludposas
pesortroist; [1106a1bHas CBSI3aHHOCTB.

Annotatsiya

[jtimoiy tarmogqlar zamonaviy dunyoda insonlar qanday o’ylashini, muloqot
qilishini va o'zaro aloqalarini tubdan o’zgartirgan transformatsion kuchga
aylangan. Facebook, Instagram, Twitter va TikTok kabi platformalar bilan ijtimoiy
tarmogqlar, nafaqgat shaxslararo munosabatlar va muloqotni, balki fikrlash
jarayonlari va ijtimoiy ongning shakllanishini ham qayta shakllantirdi. Ushbu
magqolada ijtimoiy tarmogqlarning jamiyatga ko’plab ta’sirlari o’rganilgan: muloqot
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va munosabatlarga ta’siridan tortib, ommaviy fikrni shakllantirish va siyosiy
muloqotga ta’sir ko'rsatishgacha. “Filtrlangan haqiqat” tushunchasining kengayishi
va soxta xabarlarning tarqalishi o'zini anglash va qaror qabul qilish jarayonlarini
o'zgartirdi, shu bilan birga ijtimoiy tarmoqlar, aynigsa influencer madaniyati
orqali, ijtimoiy tengsizlikni kuchaytirishga hissa qo’shmoqda. Bularning
barobarida, ijtimoiy tarmogqlar yangi imkoniyatlarni ochib berdi, ayniqgsa, ijtimoiy
o’zgarishlar va biznes rivojlanishi uchun. “Black Lives Matter” va “MeToo” kabi
harakatlar ragamli platformalar orqali kuchayib, ularning faoliyatdagi roli yanada
yuksaldi. Shuningdek, ijtimoiy tarmoqlarning biznesni targ’ib qilish, marketing va
mahsulotlarni tadqiq qilishda ortib borayotgan roli sanoatlarni inqilobiy
o'zgartirib, yangi ish joylari sektorlarini yaratdi. Maqola ijtimoiy tarmoqlarning
zamonaviy raqamli landshaftni shakllantirishdagi murakkab va chuqur rolini aks
ettirib, shaxslar va jamiyat uchun ham ijobiy, ham salbiy oqibatlarni ko’rsatadi.

Kalit so’zlar

[jtimoiy tarmogqlar; Jamiyatga ta’sir; Muloqot; Shaxslararo munosabatlar;
Fikrlash jarayonlari o’zgarishi; Ongni shakllantirish; Filtrlangan haqiqat; O’ziga
bo’lgan ishonch; Soxta xabarlar; Ijtimoiy tengsizlik; Influencerlar; Psixologik ta’sir;
Depressiya; Tashvish; Ijtimoiy o’zgarishlar; Ijtimoiy harakatlar; Black Lives Matter;
MeToo; Ragamli ingilob; Global bog'lanish.

The modern world is full of technologies and digital platforms, with one of the
most significant and widespread forms being social media. Social media stands out
due to its rapid spread and profound impact on society. Today, platforms like
Facebook, Instagram, Twitter, and TikTok have fundamentally changed the way
people think, live, and even interact with each other.

1. Communication and Interpersonal Relationships

Social media has completely transformed the way people communicate. Now,
regardless of geographical distance, people living in different corners of the world
can easily stay in touch. Social media has made communication, through chats,
photos, and videos, much more accessible. However, for some, this shift could
mean that face-to-face communication is being replaced, leading to more superficial
relationships and a decrease in the expression of emotions.

2.Changing Thought Patterns and the Formation of Consciousne

Social media is also changing the way people think. The frequent posts,
articles, and news that people encounter on these platforms influence their views,
worldviews, and even political or social stances. For example, the increasingly
widespread concept of “filtered reality” (where only the good or idealized parts of
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life are shown) on social media can reduce self-confidence and promote unrealistic
ideals. People often compare their lives to the “ideal” lives of others, which can
lead to negative self-assessment.

Moreover, the speed at which people receive news through social media is
shaping their opinions rapidly. The issues of “fake news” and the reliability of
sources are crucial problems today. Opinions and information spread quickly
across networks, but their truthfulness or accuracy is often not verified, leading to
misconceptions and potentially poor decision-making in society.

Social Inequality and Influence

Social media has not only accelerated the spread of ideas and information but
also led to the emergence of new social layers and groups. The platforms have
allowed for the creation of personal brands, and influencers have found new ways
to exert their influence. However, this can also exacerbate social inequality. The
content created by celebrities and influencers attracts many users, but it can also
promote an “ideal” image and lifestyle that is created by only a select few, leading
the majority to feel inferior.

Psychological Impact of Social Media

Social media also has a significant impact on users’ psychology. Spending too
much time on these platforms can lead to issues such as depression, anxiety, and a
lack of self-esteem. Particularly, the tendency to compare oneself to others and the
fear of going against the public opinion are common negative consequences of
social media. Visual platforms like TikTok and Instagram further amplify the
pressure to appear “perfect.”

New Opportunities and Social Change

However, social media does not solely have a negative impact. It also creates
new opportunities. For instance, social media platforms allow people to express
themselves, promote new ideas, or raise awareness about social issues. Many social
movements, such as “Black Lives Matter” or “MeToo,” gained momentum through
social media. These platforms can serve as effective tools for bringing about social
change and ensuring justice.

Social media platforms have become the heartbeat of our interconnected
world. Billions of people from diverse backgrounds and age groups have embraced
these platforms as an integral part of their lives. Below are the updated statistics for
2023 regarding the average person’s daily use of social media:Social Media Users:
There are 4.8 billion social media users worldwide, which accounts for 59.9% of the
global population and 92.7% of all internet users.Average Daily Time Spent on
Social Media: The average person spends 2 hours and 24 minutes per day on social
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media.Most Popular Social Media Platforms: The most widely used social media
platforms are Facebook, YouTube, WhatsApp, and Instagram.Age Groups with the
Highest Social Media Use: The age group that uses social media the most is 18-29
years old.Gender and Social Media Use: Men and women use social media
equally.Other Interesting Social Media Statistics: Facebook is the most popular
social media platform in the world, with 2989 billion active monthly
users.YouTube is the second most popular social media platform, with 2.527 billion
active monthly users.WhatsApp ranks third, with at least 2 billion active monthly
users.Instagram is the fourth most popular platform, with 2 billion active monthly
users.TikTok is the fifth most popular, with 1.9 billion active monthly users.The
average person spends more time on social media than watching television.Social
media use is highest in developed countries.People in urban areas use social media
more than those in rural areas.Social media use is increasing among older
adults.But what is the magic behind this digital revolution? Social media has
transformed our lives in nine transformative ways:Connecting Beyond Borders -
Imaginepp a world where you can connect with people who share your passions
and dreams, while maintaining voluntary anonymity. Social media makes this a
reality. With just a simple hashtag, you can overcome geographical and cultural
barriers and resonate with like-minded individuals from different corners of the
world.

Authenticity of Social Interaction - Social media offers the remarkable ability
to interact with others without revealing your true identity. Your content speaks for
you, and regardless of your profile picture, It enhances genuine interactions with
people who appreciate your point of view.

Global Phenomenon - Social media transcends economic and cultural
boundaries in our diverse world. It’s almost impossible to imagine a day without
checking your favorite platforms to catch up on the latest trends, news, and memes.

Platform for Influence - Social media has become a powerful stage not just for
individuals but also for politicians, governments, media moguls, celebrities, and
influential figures to share their messages. Many people now rely on social media
for news because they consider it more trustworthy than traditional sources.

Our Time’s News - Important global debates take place daily on social media
platforms. Online networks and user-generated content significantly contribute to
shaping public discourse and the news cycle.

Business Advantage - Businesses have leveraged social media’s immense
potential for brand awareness, lead generation, web traffic, sales growth, and
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customer service improvement. This shift has created numerous job opportunities
in marketing, content creation, social media management, and graphic design.

Resilience Amidst Challenges - During the COVID-19 pandemic, jobs related
to social media were more resilient compared to many other sectors. The ability to
conduct social media marketing remotely allowed brands to quickly adapt and
thrive in a rapidly changing landscape.

Products and Services Market - With the increasing use of the internet and
social media, brands have unprecedented opportunities to promote their products
and services. Remarkably, 54% of people turn to social media for product research,
and 49% make purchasing decisions based on influencer recommendations on
these platforms.

Empowering Small Businesses - Small businesses can take advantage of these
opportunities by running cost-effective online campaigns, growing their followers,
and increasing revenue.

In conclusion, social media has undeniably transformed the fabric of modern
society, affecting nearly every aspect of how individuals communicate, think, and
engage with the world around them. While it has facilitated unprecedented levels
of connectivity, social media has also introduced significant challenges, including
the spread of misinformation, the rise of superficial relationships, and the
amplification of social inequalities. The concept of “filtered reality” has reshaped
self-perception, and the rapid dissemination of news and opinions has altered how
we form our beliefs and make decisions. However, despite these challenges, social
media also serves as a powerful tool for positive social change, enabling
movements like “Black Lives Matter” and “MeToo” to thrive. It has revolutionized
business practices, creating new opportunities for marketing, brand promotion, and
consumer engagement. The growing reliance on social media across all sectors
reflects its integral role in shaping contemporary culture. As society continues to
navigate its complexities, the impact of social media will remain a double-edged
sword —offering both immense opportunities and serious challenges. The key
moving forward will be finding a balance between leveraging the positive potential
of social media while mitigating its negative effects on individuals and
communities.
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